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Technical Writing as Seen from the 
Eyes of Several Professionals, part 2

This is the second in a series of articles profiling local 
technical writers in a variety of disciplines. For this 
issue, we will focus on professionals in the mortgage, 
government, and healthcare industries.

Paula Crockett  works in the mortgage industry as a 
Lead Technical Writer/Editor at the Bothell office of 
Harland Financial Solutions. She writes for software 
products used by banks, mortgage brokers, and credit 
unions to process and service home loans. In addition 
to writing or editing various pieces of documentation 
for the current release, she also performs project plan-
ning for upcoming releases. Ed Quimby  works for the 
US Government as a technical writer-editor at the Na-
tional Oceanic and Atmospheric Administration’s 
(NOAA) Northwest Fisheries Science Center (NWFSC) 
in Seattle. He rewrites and edits scientific research by 
fisheries biologists that is often influential in environ-
mental policy decisions. He also publishes the NWFSC 
Technical Memorandum periodical series and other 
scientific manuscripts in print and online. Heather 
Beebe has been in the technical communication field 
since 1988. She is currently employed at GE Healthcare 
as a Lead Technical Writer for their healthcare soft-
ware. She works on special projects related to the 
needs of the internal documentation department. 

A day in the life
Days are varied in their roles and predictability. 

Paula: My primary role is to write and edit installation, 
configuration, setup, and end user documentation for a 
Microsoft SQL Server-based application. I also work 
closely with product analysts and engineers on user 

interface design. 
In addition, I 
maintain our 
documentation 
templates and 
VSS structure and 
assist with special 
projects, such as 
researching new 
authoring tools. 

Ed: Although I 
will often walk in 
with a plan, sometimes new issues at NOAA will shift 
priorities. With manuscripts typically between 100 and 
200 pages, most deadlines are weekly or monthly. As 
lead editor, I work on whatever level of edit I’m at in 
the publication process. As project leader, I assign, 
schedule, and coordinate the titles in the queue. I re-
view and mark up work provided by contract workers 
for final pickup. As editor, I format and style manu-
scripts, and maintain and revise the in-house style 
manual. 

Heather:  I review specs, compile questions for Subject 
Matter Experts (SMEs), and lead small teams from time 
to time, such as a standards team. 

As might be expected, the size of the writing staff var-
ies from employer to employer, and also varies season-
ally. Paula’s mortgage firm has four writers: her man-
ager (who also writes), two writers, and one writer/
editor (Paula). Ed has had up to three contractor 
editors, depending on the number of manuscript titles 
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By Mike Brazill

January is the month named after Janus, the Roman God of Gates and Doors. 
Janus is often depicted with two faces—one looking back and the other look-
ing to what lies ahead. He is often used to represent 
the state we find ourselves in at this time of the year; 
looking back at the old year while looking forward to 
the new. 

Looking back...

Our chapter had several successful events this fall.

We completed another massive peer review (for-
merly, the competition). I'm always impressed by the 
variety of entries that we receive for our peer review. They truly represent the 
diverse types of technical communication we have in the Puget Sound. Our 
small army of volunteers reviewed the entries, provided feedback, and set 
award levels, based on the International STC documentation standards. I want 
to thank all of the judges who contributed their expertise to the peer review 
and all of the other volunteers who worked behind the scenes to make this 
event possible.

We also learned some valuable things from our membership survey. We are 
still analyzing the data, but several things are immediately apparent. Most of 
you consider yourselves to be writers or editors, you are primarily interested 
in the events and employment help our chapter can offer, and you would like 
more seminars on information design, usability, content management, and 
emerging skill set requirements. I want to thank all of you who responded to 
the survey, and I'm very pleased with the 15% response that we received. 

Our volunteers also had success with several other key projects that have 
added value to our community. We had several well-attended meetings this 
fall, our job site was revitalized, and we published two editions of this news-
letter. 

Looking ahead...

We'll kick off the new year with our peer review showcase, where contributors 
to our peer review display their award-winning entries. Since we started this 
event three years ago, members have described it as one of their best STC 
learning experiences. Viewing the entries and discussing them with the con-
tributors who developed them often results in a positive exchange of informa-
tion. It's also worthwhile to learn how the work was developed "behind the 
scenes" and get ideas about how to meet similar challenges.

Be sure to check out our calendar for additional 2009 events. After January, we 
will have meetings and workshops that are focused on career planning, 
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EditorÕs Corner

By Mary Corder

Have you renewed your STC membership for 2009 
yet? If not, I can’t emphasize enough the value that 
you can gain as an active STC member in terms of 
networking and educational opportunities, especially 
in a slow economy. See the article, “Convincing Your 
Boss to Pay Your STC Membership Dues,” for sugges-
tions on getting your membership funded through 
your company’s training budget.

This issue of Sound Views features the second part in 
our series of articles profiling local technical commu-
nicators in a variety of industries. You’ll also find in-
formation on ways to further your technical 
communication education, whether you are inter-
ested in pursuing a degree (be sure to check out the 
chapter’s scholarship program), taking a few courses, 
or sitting in on one of the many free or low-cost web 
seminars being offered by the STC and MadCap 
Software between January and March. If you are into 
blogging and Web 2.0, you’ll want to read this issue’s 
review of a book on how companies are using blogs 
to connect with their customers and look into the 
chapter’. 

The Puget Sound Chapter has a variety of events 
scheduled in January, including the Peer Review 

Showcase and “Planning for Passion in Your Career: 
Making Passion Your Competitive Advantage,” a 
follow-up workshop to Curt Rosengren’s presenta-
tion at the September chapter meeting.

In February, we will begin an informal discussion and 
networking series, Sound Table Topics , where prac-
ticing technical communicators can discuss innova-
tive trends in the field, present their latest projects, 
and network with colleagues. These events are free, 
open to all, and will be held at a variety of Puget 
Sound-area locations. Be sure to check the web site 
(www.stc-psc.org) and our February email an-
nouncements for times and locations.

If you are job hunting, attending a chapter event is a 
great way to meet other technical communicators and 
learn more about companies in the region that em-
ploy technical communicators. You’ll also want to 
check the job listings on the chapter’s web site at 
www.stc-psc.org/jobs.php and the STC’s job listings 
site at jobs.stc.org (free to STC members). 

As always, I welcome any newsletter articles, sugges-
tions, or ideas you have for making Sound Views even 
better. Feel free to send me your newsletter articles 
and feedback at newsletter@stc-psc.org.

content management, and information design. We're also planning events that will help the community to net-
work and find jobs. 

If you are a technical communication student (or know someone who is studying in the field), check out our STC 
Puget Sound scholarships. Our Scholarship Committee chair, Diane Forsyth, is starting the process to select can-
didates for our two scholarships.

For many of us, this is also the time of year when we renew our membership dues. As you probably already 
know, STC membership offers great benefits at both the national and local levels. You can support our local chap-
ter by choosing to renew your dues as an affiliated member of the Puget Sound chapter. (If you renew as an affili-
ated Puget Sound member, the chapter receives a portion of your dues.)

And finally, think about scheduling some volunteer time on your calendar for next year. I encourage everyone to 
consider volunteering for the chapter in 2009. It's a lot of fun! And it's also a good opportunity to learn, network, 
and make some new friends in the field. 

With my best wishes for a happy new year,

Mike 
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in the queue. He currently has one contractor. Where 
Heather works, there are seven full time writers, one 
part-time, and one manager. They are getting an intern 
shortly. 

Cycle frequencies fluctuate among the writers, as well. 
Paula’s firm averages four major feature releases and 
12–15 smaller releases (such as regulatory updates, and 
service releases). At NOAA, Ed works on pre-submittal 
drafts and peer reviews. Submissions average between 
100 and 200 pages, so the cycles are frequent, although 
they take a while to complete. At Heather’s healthcare 
firm, cycles are infrequent, about one or two a year. 

Skill sets and tools
I asked the writers to identify the key skill sets that are 
specific to their industry and required to accomplish 
their work: 

Paula: A basic understanding of the mortgage process is 
helpful, but it's not a requirement for employment here. 
It's much more important to have a solid understanding 
of the technical writing process, along with excellent 
writing and project management skills. Other valuable 
attributes include flexibility, curiosity, and tenacity.

Ed: A list of skill sets for me include project manage-
ment, formatting and styling manuscripts according to 
several guides, analyzing graphics and tables, commu-
nicating with authors. I also do substantive editing and 
rewriting; editing at all stages of preparation and pro-
duction, and preparing online tech memo publication to 
comply with Section 508 accessibility requirements. 

Heather:  Solid technical writing and editing skills, and 
knowledge of content management systems (CMS), and 
XML. Technical knowledge of programming doesn't 
hurt but isn't necessary. We are in the process of getting 
a content management system in place, so everyone has 
been learning more about DITA, CMSs, XML, and so 
on. A clinical background is also helpful. From time to 
time, we have had former nurses who changed careers 
to technical writers; they at least had an idea of what 
workflow for clinicians and physicians might be. 

Tools

Paula: We use FrameMaker, RoboHelp, Acrobat, SnagIt, 
Excel, Visio, Clarity, Clientele, and VSS.

Ed: Most manuscripts are in Microsoft Word with fig-
ures and tables often inserted from various other soft-
ware programs. Sometimes I use PhotoShop and Illus-
trator. After the titles go to the printer, I use Adobe Ac-
robat to create and upload PDFs of the tech memo pub-
lications, which meet federal accessibility requirements.

Heather:  Right now, we use RoboHelp 7, Word, and 
Excel. That will be changing when we go to the CMS; I 
don't know if tools have been selected for that.

Coding

For all three writers, knowledge of computer 
programming/coding isn’t required. That said, an un-
derstanding of the SQL Server environment is useful 
and particularly valuable at Paula’s mortgage company. 
At NOAA, an ability to edit highly scientific content is 
essential; and at Heather’s healthcare firm, they have a 
couple of writers with programming backgrounds, and 
they are often tasked with writing some code such as 
batch scripts for production runs. They also work on 
the documentation for the highly technical background 
activity that needs to be documented. 

Graphics

Paula: In general, graphic knowledge is not required. 
Most of our documents include screen captures only. I 
work on our more technical documents, which do in-
clude some graphics.

Ed: In general, fluency in visual communication is a 
plus. I believe it’s becoming increasingly important 
with the evolution of communication technology. Creat-
ing graphics would be helpful but not required. 

Heather:  This is not required where I work, but in some 
places that's probably good to have. I can see more of a 
need for that when documenting hardware rather than 
software.

Training

The writers got most of their training at local universi-
ties and at the workplace. Paula learned about the 
mortgage industry and SQL Server on the job. She at-
tended the University of Washington’s certificate pro-
gram in Technical Writing and Editing, which helped 
her to build on her previous experience as a writer and 

Technical Writing continued from page 1
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trainer in the medical device industry. Ed has degrees in 
journalism and creative writing and certificates in C 
programming and web content development, all from 
the UW. For technical knowledge about fisheries biol-
ogy, he relies on a colleague with a degree in that field. 
Although Heather got her formal training at the UW’s 
Technical Communications program back in 1988, she 
adds that training in computer XML, CMSs, clinical 
workflows is all beneficial. In addition, a good under-
standing of software engineering in general (develop-
ment life cycles, systems analysis, etc.) 
is very helpful in understanding just 
what's going on in the organization. 

Employment outlook
In these tough economic times, it’s not 
surprising that the writing industry is 
affected: 

Paula: As you might guess, this is a very challenging 
time for the mortgage industry!

Ed: The private sector situation can be different from 
the federal or other government sector situation. Like 
the economy in general, federal writing and editing 
opportunities seem to be declining over the last year or 
so. That’s my impression from the number of listings 
online at usa.opm.gov over time.

Heather:  It seems like everything is shrinking right now 
with the economy...I really don't know what the indus-
try as a whole is doing. 

As far as the long-term outlook for technical writers in 
these disciplines, everyone is cautiously optimistic. 
Paula thinks things will turn around, but not for a cou-
ple of years. Ed believes that the increasing volume of 
information in recent years needs people to sort, select, 
organize, and make sense of it, and the long-term out-
look will improve. And given that healthcare will boom 
as boomers age, Heather predicts that healthcare-
oriented software will grow too.

Geographical distribution

Paula: There are many mortgage software companies 
across the country—here in Puget Sound, California, 
Minnesota, Georgia, and Florida. I would be surprised 
if these companies are hiring many new writers. Our 
company downsized in June 2007. At our location in 

Bothell, one-third of the positions were eliminated. Our 
department lost just one writer, but we would have lost 
two had another writer not left the company just prior 
to the layoffs.

Ed: I’m less in touch with the private sector opportuni-
ties nowadays. For a person willing to relocate, federal 
jobs can be almost anywhere in the United States and 
other countries. I once applied for a civilian writer-
editor position with the US Army in South Korea. Based 

on the postings at usa.opm.gov, it ap-
pears the majority of federal writing 
and editing jobs are in Washington 
DC, and vicinity.

Heather:  The jobs are wherever the 
software companies that specialize in 
healthcare software are located. 

My foot in the door
Lastly, Ed shared his own experience with securing his 
current position:

Ed: I began as an agency contractor, never funded more 
than six months ahead, editing manuscripts including 
ecosystem recovery planning and stream and water-
shed restoration. Two years later, when I applied for a 
contract technical writer-editor position here in 2001, 
the project leader wondered whether I could edit their 
scientific content. He could clearly see from my resume 
and portfolio that I had a broadly based writing and 
editing background in numerous disciplines except 
hard science. I showed him a sample of copyediting I 
did for a subscription newsletter for PowerBuilder de-
velopers. The article cited and discussed numbered il-
lustrations that were routines or snippets of code. He 
examined it for several minutes and said, “That’s drier 
than what we write. If you can edit that, you can edit 
our stuff.” I knew at that moment I had the assignment.

This concludes the second round of interviews of local 
STC members who write for various disciplines. 

Robert Reynolds, a new STC member, transitioned into a 
technical writing career last year. In his previous life, he 
worked as a software tester, and before that, a landscape 
designer/environmental planner. He currently works at 
EDIFECS in Bellevue, and he can be reached at 
rer22@cornell.edu 

Technical Writing continued from page 4
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By David Kowalsky

Blog-related tasks—reading, posting com-
ments, and writing (for some)—are becom-
ing daily activities in our personal and pro-
fessional lives. The book that is being called 
"a seminal book on business blogging" is Na-
ked Conversations: How Blogs are Changing the 
Way Businesses Talk with Customers. The co-
authors are well qualified to write on the 
topic. Robert Scoble , currently a managing 
director for Fast Company, is best known for 
his widely read blog scobleizer 
(www.scobleizer.com), which rose to promi-
nence during his tenure from 2003 to 2006 as 
a technical evangelist at Microsoft. Shel Is-
rael is a writer and speaker on the impact of 
social media on business and culture, has been an expert on innovation for 
more than twenty years, and writes the blog Global Neighbourhoods: Follow-
ing Social Media Wherever It Leads (www.redcouch.typepad.com/weblog/).

Naked Conversations was published in January 2006. The relevance of a now 
three-year-old book is easy to question, when it has to do with the ultra 
fast-paced and always changing world of technology. The key point the 
book is making, that there is a revolution going on that is transforming the 
way businesses talk with customers, still holds up today. This is a 
communication revolution about the way businesses communicate, not just 
with customers, but with their entire constituencies—partners, vendors, 
employees, prospects, investors, and the media. The revolution has a key 
attribute. It's about the conversation, not any one tool. The main focus of 
the book is about how and why you should join the conversation. Also dis-
cussed are how to "blog smart" to succeed, and what strategies to put in 
place and why. This is not a tools book—it is primarily about blogs, the 
very best of the tools of the conversational revolution when the book was 
being written back in 2005. 

If you already are blogging in any capacity, Naked Conversations ("naked" 
referring to blogging that is not filtered through an employer's marketing 
or public relations department) can still be worth reading for tips on how 
to "do it right." The "Blogging Wrong and Right" section (I won't call it 
"best practices" because the co-authors say that's a traditional marketing 
cliché) is not early in the book. After an introductory chapter, the first nine 

Book Review continued on page 7

Book Review: Naked Conversations: 
How Blogs are Changing the Way 
Businesses Talk with Customers

mailto:newsletter@stc-psc.org
mailto:newsletter@stc-psc.org
mailto:newsletter@stc-psc.org
mailto:newsletter@stc-psc.org
http://www.stc-psc.org
http://www.stc-psc.org
http://www.scobleizer.com
http://www.scobleizer.com
http://www.redcouch.typepad.com/weblog/
http://www.redcouch.typepad.com/weblog/


Vol. 8, Issue 3 - Jan/Feb 2009 Sound Views 

 Page  7

chapters are largely devoted to a wide range of blog-
ging examples, including those of Microsoft, where its 
early years of blogging have been credited for turning 
around the company's negative perception. And there is 
what can be called the success story case of Sun Micro-
systems making blogging a strategic initiative. The ar-
gument is made that any business can benefit from "na-
ked" blogging. Company size does not matter. So there 
are examples that do not fit into a global powerhouse 
category, such as Stonyfield Farm (an organic yogurt 
company) and Fellowship Church (a Dallas-based 
church).

The next four chapters of the book, the "Blogging 
Wrong and Right" section, are the most useful for any-
one interested in practical advice about blogging. There 

are eleven tips 
on how to blog 
right, which may 
seem like a lot of 
common sense, 
but they do 
make a strong 
case for how se-
lecting a blog 

name will have a huge effect on search results, and how 
a simple tool called a referrer log is valuable for listen-
ing in on what people are saying about your blog. Also 
worth mentioning in this section of the book is an up-
dated version of Scoble's Corporate Weblog Manifesto, 
which he called a reminder to himself of his principles 
for blogging. It takes up almost four full pages, but 
does have plenty of sound advice with explanations, 
including but not limited to the following: "Disclose all 
conflicts and biases. Be clear when you're speaking for 
your company. Tell the truth, the whole truth, and noth-
ing but the truth. Post fast on both good news and bad 
(191-4)." 

The final section of the book includes what is now out-
dated information on emerging technology. It discusses 
the promise of RSS (Really Simple Syndication) and 
podcasting and speculates about what the co-authors 
called "tagging." We now know that all of these have 
exploded in popularity, as well as other now named 

social networking tools/applications, such as YouTube, 
Twitter, Facebook, and LinkedIn. 

For technical communicators interested in reading a 
single book about business blogging, Naked Conversa-
tions is still recommended. If you are looking to read 
interviews only—no history, how to, or tools—with 
successful bloggers, consider Blogging Heroes: Interviews 
with 30 of the World's Top Bloggers by Michael A. Banks. 
There is an interview with Robert Scoble. Mary Jo Foley 
is featured as well. See the Nov/Dec 2008 issue of 
Sound Views for my review on Foley's book Microsoft 
2.0: How Microsoft Plans to Stay Relevant in the Post-Gates 
Era at the STC Puget Sound Chapter web site 
(www.stc-psc.org/newsletter.php).

—

Shel Israel lists in the "About Me" section of his blog 
that he is working on a second book on Twitter and 
business. Writing about Twitter is a very timely topic. A 
Wired article from October 2008 
(www.wired.com/entertainment/theweb/magazine/1
6-11/st_essay) by Paul Boutin stated that "Twitter is to 
2008 what the blogosphere was to 2004." 

Also of recent interest is Jason Calacanis' (the Internet 
entrepreneur who co-founded Weblogs, Inc., a company 
that built a network of blogs supported by advertising, 
which was sold to Time Warner's America Online for 
$30 million in October 2005) recent blogging "retire-
ment" in July 2008. In his final blog entry 
(www.calacanis.com/2008/07/11/official-announceme
nt-regarding-my-retirement-from-blogging/) Calacanis 
said "Blogging is simply too big, too impersonal, and 
lacks the intimacy that drew me to it." He started 
"something smaller, something more intimate, and 
something very personal: an email list." It started with 
600 members and he cut off adding new names at 750. 
Will any other successful bloggers follow Calacanis' 
lead and "retire" from blogging?

David Kowalsky is a technical writer for NEC Corporation of 
America and a senior member of STC's Puget Sound Chap-
ter. He can be reached at david.kowalsky@necam.com.
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There is a full and rich array of technical 
communication classes and programs in the Puget 
Sound area. Many universities and colleges, such as 
Antioch University and Shoreline Community College, 
offer entry level classes that present an overview of 
technical communication.

But if you are interested in something more intensive, 
in upgrading your skills, or if you 
want a degree or certificate in techni-
cal communication, then the two main 
contenders for your education dollar 
are the University of Washington and 
Bellevue Community College.

For those who incline towards the 
academic path in technical 
communication, the University of 
Washington offers credit programs, 
undergraduate and graduate degrees, 
as well as certificates in technical 
communication. The degree programs 
include Bachelor, Master, and Ph.D. 
The certificate programs include 
Technical Writing and Editing (TWE), 
User-Centered Design (UCD), and 
Web Design with Adobe Creative 
Suite (formerly Multimedia Design and Production). 

“Our programs are geared towards students who are 
interested in a broad range of topics, as they relate to 
technology, design, etc.," said Gian Bruno, UW Techni-
cal Communications (UWTC) academic advisor. “Our 
programs are very interdisciplinary, so I think that it is 
important to know, as it distinguishes us from most 
other Technical Communication programs. We include 
technical writing, but we also focus heavily on 
usability, human-computer interaction, design, and 
education, etc. We are also unique, as we are in the Col-
lege of Engineering, so our students have a strong 
foundation in math and science, in addition to writing 
and design skills.”

The UW Technical Communication bachelor’s program 
is a four-year undergraduate program that gives stu-

dents the basic skills for entry into a technical 
communication career. Classes include coursework in 
technical writing and editing, project management, 
usability testing, and multimedia design.

At the graduate level, UW offers a Master’s and a 
Ph.D. in Technical Communication. The Master of Sci-
ence in Technical Communication, according to a 

UWTC representative, assists student 
in moving to higher levels and in ad-
vancing to senior positions in Techni-
cal Communication. It is offered both 
as a daytime and an evening program. 
In addition, the evening Master’s pro-
gram can be taken on a part-time basis.

The UWTC Ph.D. program prepares 
students for careers in academic and 
industrial fields by offering course-
work in rhetorical aspects of technical 
communication, empirical traditions in 
technical communication, international 
communication, and research meth-
ods. In addition to coursework, the 
UWTC Ph.D. program includes di-
rected research and a dissertation.

“We see students at the graduate level who come from 
engineering, business, the humanities and liberal arts, 
etc.,” said Bruno. 

Society for Technical Communication (STC) member 
Devor M. Barton had enrolled in University of Wash-
ington’s technical communication program because he 
wanted to get into technical writing and had heard 
good things about UW’s technical writing classes.

“UW is a very well-respected program,” Barton said, 
noting that the program had been highly recom-
mended to him by many technical communication pro-
fessionals.

Currently he is one quarter away from finishing his 
master’s degree in the evening program and is enjoy-
ing what he’s learning.

Advancing Your Education in Technical Communication

Education continued on page 9

By Kassie Koledin
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“I like the real world experience,” Barton said. “The 
instructors are actively doing this in their day jobs.”

He especially appreciates the opportunity to do class 
projects that are based on work he would be actually 
doing as a technical writer. 

“I’ve actually devel-
oped a portfolio,” Bar-
ton said, noting that 
one of his class projects 
involved working on an 
already active web site. 

Barton is currently employed as a property pricing ana-
lyst in the insurance field for Liberty Mutual Insurance 
(formerly Safeco Insurance), but has begun thinking 
about how to put his technical communication skills to 
work. He is especially interested in usability and, if op-
portunity presents, would like to do usability research 
as it pertains to insurance.

“Anything I could do to make insurance more user-
focused would be a benefit,” Barton said.


Bruno thinks that the chances of students such as Bar-
ton are very good in finding and getting the work that 
they want.

“Our students have a very high employment-after-
college rate. We see them go to the big local companies, 
like Microsoft, Amazon, Boeing, but also IBM in Cali-
fornia, as well as smaller start-ups. Our graduate stu-
dents often work as usability experts, designers, etc. 
With our Ph.D. students, we have seen 50% go into in-
dustry (Google research) and the other 50% into aca-
demia,” Bruno noted.

If you want the education but don’t want or need a de-
gree, the UWTC department also offers two evening 
certificate programs: one in Technical Writing and Edit-
ing (TWE) and one in User-Centered Design (UCD). 
The Web Design with Adobe Creative Suite certificate 
program is also an evening program and is approved 
by the College of Education, Department of Computer 
Science & Engineering, and UW Department of Techni-
cal Communication.

“The TWE certificate program is designed for students 
who either have no or little experience writing, but are 
looking for a career change and students who are al-
ready working as technical writers, but want to formal-
ize their skills,” said Bruno.

According to Bruno, the UCD program is designed for 
students who want to transition into a career that in-
volves usability testing, designing etc.

“Some students come with significant work experience, 
but no educational background. Some have no back-
ground in usability,” he said.

In addition, the UW Technical Communications De-
partment offers several programs that don’t provide a 
certificate or degree in Technical Communication, but 
do serve to extend knowledge in a particular area. One 
of these programs is the Technical Japanese Master’s 
Program which offers a variety of classes in advanced 
Japanese. Technical communication is one of the majors 
that can be chosen in this program. Another program is 
the Engineering Communication Program, which 
works with students from the University of Washing-
ton’s College of Engineering on writing skills. 

Maybe you’ve done some writing already but you 
would like to test the waters in technical writing by tak-
ing one or two classes first. Perhaps you’re already 
working in the field, but you want or need fine tuning 
in some professional skills such as web design. Or you 
have some ideas about doing something different in 
technical 
communication, but 
you know you will need 
to design your own 
program because no 
one else is going where 
you want to go. If any of the above applies, then what 
Bellevue Community College (BCC) offers in Technical 
Communication may just be the ticket for you. 

STC Employment Committee Co-chair Nancy G. Carver 
had wanted to take some technical writing classes for 
some years but hadn’t had the time to do this until she 
lost her job.

Education continued from page 8

Education continued on page 10

“Our students have 
a very high 
employment-after-
college rate.”

“...expand my skill 
set, make me more 

marketable...”
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“When I received a layoff notice this spring, it seemed 
like the perfect time to go ahead. I attended an over-
view session, presented by [BCC Technical Commu-
nications program advisor] Gloria Campbell, and de-
cided to enroll.”

Carver’s expectations when going into the program 
were that it would “expand my skill set, make me 
more marketable, allow me to meet new people with 
similar interests, and,” she added jokingly, “drasti-
cally slow the aging process, making me look 20 years 
younger.”

Carver is halfway through the BCC 
technical writing program but she 
found that just being enrolled in the 
Technical Communications program 
made a difference when it came to 
looking for work.

“When I interviewed for jobs this summer, the fact 
that I was enrolled in the program was a big factor. It 
came up in every interview, even when writing was 
not the primary focus of the job. Because the current 
job market is pretty tight, it helps to have any educa-
tional edge that's available,” she said.

The end result was that she did get a job that required 
technical writing skills.

“I looked for Information Services jobs where writing 
was a major component of the job description and 
found one as a systems analyst. This fit well with my 
background,” she said. 

“There’s a need for all kinds of technical writing out 
there,” Campbell added, noting that after finishing 
their studies, her students have been employed in 
places such as Costco, Safeco, and various banks.

Bellevue Community College has five certificate pro-
grams in Technical Communication: Technical Writ-
ing and Communication, Technical and Professional 
Editing, Information Design, Programmer-Writer, 
Programmer-Editor, and Technical and Science Writ-
ing. All of these programs require 90 course hours to 
obtain a certificate, but can be completed on a full or 
part time basis. In addition, students do not need to 
be enrolled in a certificate program if they want to 
take specific classes to further professional skills.

Campbell pointed out that while students don’t need 
to go through a formal application process, a good 
background in writing is essential. 

“Almost anyone can get in [into the program]," she 
said, but to do well, students “have to have good 
writing skills and some interest in technology.”

According to Campbell, the Technical Writing and 
Communication program covers a broad base of writ-
ing skills and areas, including Marcom (marketing 
communication) and instructional writing.

Technical and Professional Editing 
focuses on basic editing skills, accord-
ing to Campbell. “Editing is a very 
specific set of skills,” said Campbell, 
which can be applied to a whole 
range of materials ranging from print 

media to web based to manufacturing.

“Information Design covers the visual as well as the 
textual aspects of documentation,” said Campbell. 

“This program is for people who are much more in-
terested in design or graphic arts,” said Campbell. In 
this program, “there is a heavy emphasis on learning 
different aspects of design elements and software.”

As for the Programmer/Writer and Programmer/
Editor programs, Campbell noted that students are 
expected to have prior exposure to software. 

“You need to have some programming experience” to 
do well in these programs, she said.

Campbell stressed that the instructors for all the pro-
grams are subject matter experts who work, as well as 
teach, in their specialties. The emphasis is on devel-
oping practical skill sets, “something you can use al-
most immediately on the job,” she said.

“Courses are more hands on,” she said. “We’ll show 
you how to do it, and we’ll have you learn how to do 
it.”

Kassie Koledin has been doubly compromised in writing 
this article in that she is a part time student in the BCC 
Technical Writing Program and an employee at Harbor-
view Medical Center, which is managed by the University 
of Washington.

“...it helps to have any 
educational edge 
that’s available”

Education continued from page 9
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Sound Table Topics
Are you a recent graduate? New to the 
Puget Sound STC? A senior STC member 

looking for advice or help with a project?

Join us in February for our informal 
discussion and networking series, Sound 
Table Topics, where practicing technical 
communicators discuss innovative trends 
in the field, present their latest projects, 
and network with colleagues. Open to 

all, the events are free and are held at a 
variety of Puget Sound-area locations.

Check our web site ( www.stc-psc.org ) 
and our February email announcements 

for times and locations. 

Date Event Location Time

Saturday, January 17 Planning for Passion in Your Career: 
Making Passion Your Competitive 
Advantage, a workshop by Curt 
Rosengren

Register online ( https://asi-
seattle.com/agent/stc1/
register.php ) or call 206-623-8632 by 
5:00 p.m., January 15

Cost: $25 for members; $40 for non-
members; $10 for students

DigiPen Institute

5001-150th Avenue N.E.
Redmond, WA  98052

9:00 a.m. - 12:00 p.m.

Thursday, January 29 Peer Review Showcase 

Check out displays of all award-
winning projects that are available 
for viewing throughout the evening. 
Meet with the project creators and 
find out about their work and 
processes for taking a quality 
technical project to the next level. 
Enjoy a light meal and network with 
other content developers.

Coast Hotel

625 116th Avenue N.E. 
Bellevue, WA  98004

425.455.9444

6:00 - 8:00 p.m.

Calendar of Events: January 2009

Volunteer!
Over the years, a great number of 
Puget Sound STC members have 

volunteered to support our chapter, 
one of the largest chapters in the 

STC community. STC!volunteers add 
value to the community and gain 
valuable professional experience 

along the way. Get the most value 
from your membership by offering 

to be a volunteer. 

For more information, contact the 
Volunteer Coordinator at 
volunteer@stc-psc.org .

http://www.stc-psc.org/
http://www.stc-psc.org/
https://asi-seattle.com/agent/stc1/register.php
https://asi-seattle.com/agent/stc1/register.php
https://asi-seattle.com/agent/stc1/register.php
https://asi-seattle.com/agent/stc1/register.php
https://asi-seattle.com/agent/stc1/register.php
https://asi-seattle.com/agent/stc1/register.php
https://www.digipen.edu/
https://www.digipen.edu/
http://www.coasthotels.com/hotels/usa/washington/bellevue/coast_bellevue/overview
http://www.coasthotels.com/hotels/usa/washington/bellevue/coast_bellevue/overview
mailto:volunteer@stc-psc.org
mailto:volunteer@stc-psc.org
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Reprinted from Tieline, The Society Leaders’ Newsletter, March 2008

Having trouble selling the idea of STC membership to your boss? Some members 
have suggested funding it through the corporate training budget.

Dictionary.com defines training as follows: “to make proficient with specialized 
instruction and practice.”

Training happens when . . .

• an STC community workshop on XML helps you develop superior company 
documents—faster and more efficiently.

• an STC live Web seminar teaches you (and your colleagues also listening in) the 
basics of single sourcing—and thereby streamlines your company’s production 
processes.

• a technical session at an STC annual conference shows you how to develop a 
usability plan that returns valuable feedback on your company’s product—resulting in a better product and 
more satisfied customers.

• an article in Intercom or Technical Communication shows you how to translate a company Web site to reach an 
international audience.

If an STC-sponsored event or activity shows you how to improve your company’s products or processes, that’s 
training. Nonmembers often pay significantly more for STC programs, conferences, and workshops than do 
members. (For example, the nonmember conference registration rate is as much as $300 more than the member 
rate.) And STC membership provides training with a bonus: a vibrant professional community that offers numer-
ous opportunities for networking.

STC helps make career opportunities happen. For information about joining STC or renewing a membership, visit 
the STC web site (www.stc.org). 

Convincing Your Boss to Pay Your STC Membership Dues

The Puget Sound STC Facebook Group

The Puget Sound Chapter of Society for Technical Communication now has a Facebook 
Group! You can network, post discussion topics, and learn about interesting events. You 
will need a Facebook account to join the group.

Facebook is a free social networking site where you can join networks, such as city, 
workplace, school, and region. It enables you to add friends, send them messages, and 
customize and update your personal profile.

For more information about the group and to join Facebook, visit the Puget Sound STC 
Facebook Group page at: www.facebook.com/group.php?gid=21641844730 .

http://www.stc.org
http://www.stc.org
http://www.facebook.com/group.php?gid=21641844730
http://www.facebook.com/group.php?gid=21641844730
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Free/Low-Cost Web Seminars 
Offered by STC, MadCap Software
STC and MadCap Software are offering free or low-cost web 
seminars to enable technical communicators to expand their 
knowledge and further their education. 

All sessions require an internet-connected computer. The STC-
sponsored sessions also require you to call a toll-free number 
to hear the audio elements of the presentation, and the 
MadCap-sponsored sessions require the use of speakers or 
headphones with your computer.

Topic-Based Authoring: Doing More with Less
Thursday, January 15, 9:00-10:00 a.m.

www1.gotomeeting.com/register/961665594

Regardless of the tool you use to develop content, this web 
seminar introduces you to topic-based content 
development, shows you how to plan, and explains how to 
leverage the content you develop. 

YouÕll leave this event with vocabulary, planning ideas, and 
knowledge to help you move to the next level. 

Practioner and Academic Relationships
Wednesday, January 28, 10:00-11:00 a.m.

access.stc.org/imispublic/Core/Events/eventdetails.aspx?
iKey=WEB0128

In this session the presenter will use primary research on 
academic/practitioner relationships to report the value of 
membership organizations as a venue of knowledge 
exchange, question the value of traditional print publications, 
and champion the current TC Body of Knowledge Project. 
The report will open a discussion on how to grow the 
disciplineÕs reputation with more effective cooperation 
between academic and practitioner communities.

Advanced Publishing Techniques in Flare or Blaze
Thursday, January 29, 9:00-10:00 a.m.

www1.gotomeeting.com/register/812049597

Creating content is a tough job but itÕs only part of the 
process. You still have to get the content to your customers in 
a way they can use.

This web seminar will focus on producing high quality, high 
value documents using Flare V4 or Blaze V1 for your 
customers. Core concepts such as using variables, 
conditional markers, snippets, Tables of Contents, and 
Publishing Targets will be explored. Various workflows from 
basic direct publishing to advanced hybrid content 
publishing (including MS Word, FrameMaker, and/or DITA 
source material) will also be covered.

Learn ways to efficiently assemble and deliver your content 
and make your customer happy with the result. 

Can your HAT be a Content Management Sys-
tem? 
Wednesday, February 4, 10:00-11:00 a.m.

www1.gotomeeting.com/register/187845873

YouÕve got a lot of content. YouÕve been reading about 
Content Management Systems (CMS) that could make your 

life easier but they're very expensive to buy. And when you 
add the costs of training, changes to your workflow, and 
more, it seems the benefits of a CMS are not for you. Or they 
MAY be for you, but you can't decide that until after 
spending the money.

Help authoring tools (HATs) seem unrelated to CMSs, but HATs 
have gone far beyond their help roots. They offer features like 
repositories, version control, review management, content 
customization using conditionality and variables, and more.  
HATs are effectively lightweight CMSs. If you need a CMS, you 
may find that you can use your current HAT to create test-
bed CMSs or even as your actual CMS, saving a lot of money 
and upheaval. 

DITA 101: Why the Buzz?
Thursday, February 5, 9:00-10:00 a.m.

www1.gotomeeting.com/register/598015341

DITA, the Darwin Information Typing Architecture is the new 
buzzword in technical communication. But why? In this web 
seminar, you'll learn about DITA concepts, business case, and 
typical scenarios where DITA is used.

You can then evaluate for yourself whether DITA makes sense 
for your content. Best of all, the web seminar is free, which is 
the right price in this economic climate. 

Moving to Topic-Based Authoring: Making the 
Business Case
Thursday, February 12, 9:00-10:00 a.m.

www1.gotomeeting.com/register/706899386

You see the workflow and schedule benefits if you move to 
topic-based authoring. But how do you communicate that to 
your boss? Especially in these uncertain economic times, how 
do you explain the cost savings if you change your authoring 
methods?

This web seminar will walk you through defining the problem, 
gathering appropriate data, compiling the data, and 
presenting it to your management. Learn the best ways to 
make your management see you canÕt afford *not* to make 
the move. 

Planning for Content Reuse: Best Practices for 
Legacy and New Content
Tuesday, February 24, 9:00-10:00 a.m.

www1.gotomeeting.com/register/647207434

If you want to improve your workflow by leveraging content 
reuse, you're faced with two types of projects:

¥ Projects adapted from existing, legacy content; and

¥ Projects started from scratch, with no previous source 
material.

Each project has its own special requirements and you don't 
have time to do it wrong. You need to know the Best 
Practices before you start.

You'll learn how to analyze legacy content, identify reusable 
content objects, and create a library of variations that serve 
different customer audiences. Once you build your library, 
you can reuse the objects in both types of projects.

https://www1.gotomeeting.com/register/961665594
https://www1.gotomeeting.com/register/961665594
https://access.stc.org/imispublic/Core/Events/eventdetails.aspx?iKey=WEB0128
https://access.stc.org/imispublic/Core/Events/eventdetails.aspx?iKey=WEB0128
https://access.stc.org/imispublic/Core/Events/eventdetails.aspx?iKey=WEB0128
https://access.stc.org/imispublic/Core/Events/eventdetails.aspx?iKey=WEB0128
https://www1.gotomeeting.com/register/812049597
https://www1.gotomeeting.com/register/812049597
https://www1.gotomeeting.com/register/187845873
https://www1.gotomeeting.com/register/187845873
https://www1.gotomeeting.com/register/598015341
https://www1.gotomeeting.com/register/598015341
https://www1.gotomeeting.com/register/706899386
https://www1.gotomeeting.com/register/706899386
https://www1.gotomeeting.com/register/647207434
https://www1.gotomeeting.com/register/647207434
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STC - Puget Sound Chapter

P.O. Box 58530

Seattle, WA  98138-1530

Scholarship Program
The Puget Sound Chapter of the STC sponsors two scholarships to assist students who are pursuing established degree 
programs in technical communication.

Eligibility
Students who are enrolled in the following approved two-year, four-year, and graduate programs in colleges and universities in 
the Puget Sound area are eligible to apply for the scholarships:

¥ Edmonds Community College: A.T.A., Visual Communications

¥ Art Institute of Seattle: B.F.A., Graphic Design

¥ Shoreline Community College: A.A.A.S., Graphic Design

¥ UW College of Engineering: B.S., M.S.T.C., PhD. in Technical Communication; Certificates in User-Centered Design, Tech 
Writing & Editing

¥ UW College of Education: M.Ed., Educational Communication & Technology

¥ UW School of Art: B.A., Visual Communication Design

¥ Western Washington University: B.S., Industrial Design

Awards
Awards of $1,000 each will be granted toward school tuition and expenses. Two awards are granted each year.

Schedule
The application period will be announced at www.stc-psc.org  in early January 2009. We will put the application forms up 
before that time so that you can get an idea of what is expected as far as putting together a submission.

http://www.stc-psc.org
http://www.stc-psc.org

